7€, MOsI CeMbs Tlepeexala
& Kammdopuuio.
Pacckaxkure o cBO-

ei paboTe B KauecTse
MAnoCTPATopa.

B ocHOBHOM 51 paboTaio

8 xKaHpe rpaduKy, U B 9THX
paborax 601bLIOE BHUMA-
wue yzesstio getansam. Ho
% ckasana Obl, 4TO cefiuac
npubminKalock K Goro-
peanusMy. MHe HpaBuTCA
pucosats toptpetbl. Kor-
14 51 cO3/110 HOBBIII T1ep-

HOM, 2 KOCHYKH Je1ai0T MEHSA
coBCeM peGeHKOM.

CeropHs a3kcneptei L'Oréal
Professionnel npeo6pa-
3unm Bawwm Bonocsi. Bam
noHpasunocs?

Mue cienann oKpanmBa-
Hue! 51 y:Ke panble Kpacu-
J1ach B TEMHBIH 11BET, HO OT
IPHUPO/IbI Y MEHS CBETJI0-PY-
cbie Bostockl. M BOT ceroHs
MHe IIPe/IJI0KUIIN LBET Jie-
Js1H0i 6poH3BI. JTO MPOCTO
norpsicatome! Terepp y Me-

HS XOJIO/HbIIT KoeiiHblil
OTTEHOK, BOJIOCBI CUSTIOT.
Bam HpaBuTca cerogHsLU-
HSIS CTPMKKG — Kape?
MHe KaeTcs, HoBast
crpukKa 600 MHe 09eHb
NOJXOMUT. 1 1 paHblle ee
HOCHJIA, HO BOJIOCBI OBLIH
KOpoUe, a ceiiyac MHe Hpa-
BHTCS 9T [UTHHA: 9TO foIiee
JKeHCTBEHHBII BapHaHT Ka-
pe, HO TaKOIl 5Ke K/JaCCHBIH!
Yro gns Bac SHAUMT MapKa
L’Oréal Professionnel?

ELLEpromotion —

ITO MO-HACTOAIIEMY [1PO-
(beccroHaIbHBII, BBICOKOKa-
qecTBeHHbIH Gpen/l, KOTopbId
IIpe/IaraeT NipoKHii BbIGOP
npoeccHOHaTbHbIX YCIYT
Jus1 BoJoc. B To jKe Bpems
3TO MOAHAsA Mapka. MHe Ka-
KETCS, 3TO 0UEHb BAXKHO /IS
Tex, KTO, KaK 1 s, X0ueT 1oH-
rpaTh ¢ BOJIOCAMH, U3MEHHTD
MX I[BET U [IPOCTO MOBECe-
JUTHCS. 1 oueHb 1IEHIO cOBe-
b1 cBoero crimcra L'Oréal
Professionnel.

COHAXK, BOJIOCDI HTPAKOT
Gonpuryo posb. OHU Iepe-
JAI0T XapakTep JIeBYIIKH, ee
WHIUBU/1Y A/IbHOCTb.

Mornu 6b1 Bbl HO3BATH
BONOCHI MOQHBIM
akceccyapom?

Bea coMmHeHust, MUMEHHO TakK
2 ux v HasoBy! f1 He Tak
sHOro 3a604ych 06 00yBH
HUTH OJIEXK/Ie, 3aTO IIPHAI0
Bo/IbIoe 3HaYeHe BOJIOCaM.
A Bepio B UX 1ipeo6pasyio-
uryio cuty. C psiMbIMH BO-
aocaMu st OOJIbIIe TOXO0XKY
Ha IEBOYKY, C BLIOIIMMUCS
CTaHOBJIIOCH GoJlee CeKCyasb-

BOJIOCDHI — Mot 2raeHblil MO i HbII/I
axceccyap. Ixcnepmol L ORFAL Ls®
PROFESSIONNEL NPEeONOKUNU MHE
ueem 1e0sHou 6ﬁou3bti U s 6 BOCTOPFE‘

Opune XXunsbep,
NOAWYMHbIA CTUIINCT,
cosparens o6pasos
IT LOOKS ot L'Oréal
Professionnel

Kape B 9TOM ce30He LIapuT TIOBCIOY,
eMy OT/IAI0T IIpeINoYTeHHe TaKHe H3-
BecTHbIe TMYHOCTH, Kak Kapmm Kioce
u Mapnon Koruitsp.

Jlnst JIonrm XeMHUHTY2i Hallla Ko-
manzia BpiOpasa camyio [T-CTPIKKY ce-
sona ocenp—3nma 2013 /14 o Bepcun
The New York Times — rpacduunoe xa-
pe ¢ JUTMHHOM TEKCTYPHPOBAHHOM Yel-
koil. Bosiocam MbI TTpHUAa/IH BT Je/isA-
Hoit 6ponsbl. Takoro pesyabTaTa Mbl

n06mMch 61aroapsi HOBbIM OTTEHKaM
MokKa B 1uHeilKe HHHOBAIlMOHHOTO
kpacutenss INOA. Mokka — 370 Kpa-
cuBble KodeiTHble OTTeHKH, H/1eaTbHO
couerafomue B cebe X0M0HbIe 1 Te-
1ble HioaHcst. YeTkue yrubt rpadud-
HOTO Kape M IVISTHIEBbIH KalllTaHOBBIif
OTTEHOK, O/1M3Kuil K 6GPOH30BOMY, Jle1a-
10T 06pa3 OueHb CBEIKUM U SAPKUM.

JLuist OKpanMBaHUsE Mbl BbIOPAIH
texHUKy Sombré, KoTopas n03B0OJIAET
c/leJIaTh OYeHb MSATKHUIT IIepexo/] Mex/1y
CBeTIHIMH 1 TeMHbIMK ToHaMH. OGpa3s
Oy UMJICS BHIPA3UTENbHDIM M MaKCH-
MAJIbHO €CTECTBEHHbBIM.

KomneuHo, /1isi MeHsl, KaK /U1 ITPo-
CbECCHOHaﬂa, BasKHO KadyecTBO BOJIOC.
TexHoJOoruA JOCTABKH KpacureJis

Mac/IoM, Ha KoTopoii ocHoBan INOA,
[03BOJISIET C/ENAaTh TIPOLECC OKpallin-
BaHKUA MAKCHMAJIbHO JIeJTMKATHDIM.
Boziock JISHIIM HATIOIHEHDBI 67IECKOM

U CHAHUEM.




